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With the current spike in COVID cases throughout the country, what percent of NORMAL capacity
(operations, throughput, workflow) are you running at right now? (for this time of year).
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How are you projecting your GROSS SALES will end in 2020 (current sales YTD plus remaining year
end business, compared to 2019):
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How are you projecting your NET PROFITABILITY will end in 2020? (year end compared to 2019)
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How are your Spring 2021 presales/bookings looking so far?
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Year-To-Date Sales to Last Year by Region
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PISREUR Transaction Count Year-to-Date vs. Last Year by Region
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MidAtlantic 23.2%

Midwest 22.8%
Mountains West 15.0%
Northeast/Nova Scotia 10.9%

Northwest/British Colum|  13.3%

Chio 17.0%
Jndex Page South 27.3%
Southeast 14.6%
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Compared to 2019, how much do you
expect your business has grown in 2020?

16% or more
%6-15%
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The “shape” of the
economic recovery
is correlated with
the “shape” of the
COVID curve!
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Choose Census Reqion

NATIONWIDE COVID-19 METRICS SINCE APRIL 1. 7-DAY AVERAGE LINES (All) -
Daily Tests Daily Cases Currently Hospitalized Daily Deaths
Mar 1: 2.59M Mar 1: 102,441 Mar 1: 94,090 Mar 1: 2,292
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Which Covid-19 Vaccines
Are Most Widely Used?

Number of countries using selected Covid-19 vaccines
as of February 16, 2021

61 41 27 10
Pfizer Oxford- Sinopharm
BioNTech AstraZeneca Mogerna Beijing
= £ = @

2 6 2 1
Gamaleya : Sinopharm- Bharat Biotech
(Sputnik) =INOvac Wuhan (Covaxin)

=iz
e @ @ ==

Source: Our World in Data via The New York Times
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The probability of reaching COVID-19 herd immunity in the United States is
highest in the third or fourth quarter of 2021 but could shift.

Probability of functional end'to COVID-19 pandemic in US by quarter (illustrative)

Early (Q2 2021)

~-a

2021 2022 2023

® COVID-19 vaccine with high efficacy
arrives sooner than expected

® Timeline of manufacturing,
distribution, and administration of
COVID-19 vaccine is shorter than
expected

® Cross-immunity from other
coronaviruses proves significant

® There is broad-based willingness to
be vaccinated

Most likely (Q3/Q4 2021)

2021 2022 2023

e >1 COVID-19 vaccine is
authorized by end of 2020
or early 2021

e COVID-19 vaccine is
distributed to a sufficient
portion of population in
~6 months

® There is broad-based
willingness to be vaccinated

Timeline to functional end is likely to vary somewhat based on geography.

Source: Expert interviews; press search; McKinsey analysis

Late (2022 or later)

2021 2022 2023

® Early COVID-19-vaccine
candidates have low efficacy
or low coverage (eg, side effects,
slow adoption)

e Timeline of manufacturing,
distribution, and administration
of COVID-19 vaccine is longer
than expected

e Immunity duration is very short
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Now, let’s talk

about the G
economy. 6




ADVISOR advisorperspectives.com
FPERSPECTIVES Real Quarterly GDP January 2021
Compounded Annual Rate of Change
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8,000,000

Unemployment Insurance Weekly Claims Report

Seasonally Adjusted with the Four-Week Moving Average

Recessions
« Initial Claims
—4-Week MA

advisorperspectives.com

February 25, 2021
As of February 20
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— —
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Recession has Nearly Ended for High-Wage Workers,

but Job Losses Persist for Low-Wage Workers

While employment rates have rebounded to pre-COVID-19 levels for high-wage

workers, they remain significantly lower for low-wage workers.

+10%

0% @
-10%
-20% @

-30%

-40%

Febl Marl Aprl Mayl Junl Jull Augl Sepl Octl

Oct 15, 2020

High-Wage
Employment
> $60K per Year

01.2%

Low-Wage
Employment
< $27K per Year

0 19%

Nov 1




How the Small
$900 billion |+
is divided —

The highlights of a
$900 billion fiscal
stimulus package that
would extend aid to
millions of Americans
through stimulus
checks, unemployment Workers,
benefits and funds for families™
small busin.esses, bslﬁ::'
schools, child care and

vaccine distribution:

Vaccines, testing,
tracing, community
health, health

Vaccines, testing,
tracing, community
health, health

care provider
support

Transportation

Nutrition, agriculture
$26 billion

Rental assistance
$25 hillion

Child care $10 billion
Broadband $7 billion

*PAYMENTS TO WORKERS, FAMILIES
For example, a family of four will receive
$2,400 in direct payments.

$45 billion

Individuals making

up to $75,000 per year................. $600
Couples making

up to $150,000 per year............ $1,200
Each dependent child ................... $600

Source: Washington Post James Hilston/

Post-Gazette



Change in Retail Sales

Year-over-Year Percent Change of 3-Month Moving Averages

Total
Autos
Nonstore I 28%
Restaurants Larger -15%
Food & Beverage Share of
General Merch. 2019
Total
Gasoline | -14%
Building Material Smaller s
Health & Personal J
Clothing -14%,
Miscellaneous
Furniture
Electronics

Sporting Goods | October 2020 13%

-40% -30% -20% -10% 0% 10% 20% 30% 40%
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Consumers are Craving Outdoor Experiences

Categories with the largest percent increase in consumer interest*, Q3 2020 vs. Q3 2019

Professional, local, auto, and home

== Qutdoor-related categories ~ Aa : .
services categories

Aa Other categories

Change in Consumer Interest, Q3 2019 vs. Q3 2020
0% 40% 80% 120% 160%

Farms »

Gun/Rifle Ranges »
Paint Stores

Jet Skis 2 Consumer Spending Motor Vehicles &

Bike Repair/Maintenance Parts, 4.1%

Wineries ; as Share of Total

Furnishings, 3.1%

Country Clubs

Recreational Goods,

ATVR X Other /- 4 49
entals/Tours » Services, 4%
‘ Floral Designers Recreation Services Financial ~ ©-2% _——Other Durables,
Lakes 5 3.8% | Sesrvlgzs, 1.5%
‘ Nurseries & Gardening : ~—Clothing, 3.1%
Paddleboarding 3 Transportation i
A Services, 3.3% ~— Gasoline, 3.3%
Boat Repair
Campgrounds b Accommodation Services ./ il
Supernatural Readings 1.0% Nondurables
r
Hiking > Restaurants, 5.5% 5.1%

Bike Rentals »

__Pharmaceuticals &

Therapeutic Goods
1%

Registration Services Communication
Appliances & Repair Services, 2.3%
Pool & Hot Tub Service

Healthcare, 16.9%
Beaches »

Mortgage Lenders Housing & Utilities,
Donation Center Services 16.4% Goods

‘ Tree Services

Accountants

Hardware Stores *Dark shades represent resilient categories of consumer spending. Data: Dept. of Commerce

Landscape Architects
Furniture Reupholstery
Handyman

20
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(A large chunk of millennials will enter the prime homebuying age
2021 e 2022 2023 wmm?2024 w2025
Millennial population distribution over the next 5 years

Millions
5.1

5.0
4.9
4.3
47

4.6

45
4.4

43

\/..
4.2

25 26 27 28 29 30 31 32 33 34 35 36 37 38 39 40 41 42 43 44

Source: US Census Bureau International Demographics via Haver Analytics

Why is housing

oing so well during

COVID?

Affordability has improved for homebuyers, including for first-time homebuyers
= Fixed-rate mortgage housing affordability index, all homebuyers (left axis), 100+=more affordable High'wage employment has almost recovered to January 2020 levels
Fixed-rate mortgage housing affordability index, first-time homebuyers (right axis), 100+=more affordable

age (<US$27K) === Middle

$27K-US$60K) High wage (>US$60K)

Housing affordability index Change in employment by wage group

Percent

2017 2017 2017 2017 2018 2018 2018 2018 2019 2019 2019 2019 2020 2020 2020
Q1 Q2 Q@ Q4 Q1 Q@ @ @ Q@ Q@ Q@ 4 Q1 Q@ @@

* High-wage workers are driving housing demand.

* Mortgage rates are down, and affordability has trended up
(YOY).

* The millennial wave is coming of age.
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4k ADVISOR . . . .
X DERSPEC TIVES S&P/Case-Shiller Home Price Indexes advisorperspectives.com
February 2021
Recessions  =———National Index ~=——10-City Composite = =——20-City Composite As of December
275 T
S&P/Case-Shiller Data
Since From
Index Mol YoY Record | Interim I
250 4 High Low
National Index 1.3% 10.4% 0.0% 72.6% j
10-City Composite 1.2% 9.8% 0.0% 71.1% i
225 120-City Composite 1.3% 10.1% 0.0% 77.2% ~ /’J
SESS0NAITY B /
200 ;/f \ \\ ,’:;//’,;”’/
175 / /
IR
125 ///
100
75 /AM
Index: January 2000 = 100 I
50 —T T T =
1985 1990 1995 2000 2005 2010 2015 2020

6.0

5.0

4.0

3.0

2.0

1.0

0.0

Months' Supply

Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Novr Decp

2019 2020 2020 2020 2020 2020 2020 2020 2020 2020 2020 2020 2020

Months’ supply refers to the number of months it would take for the current
inventory of homes on the market to sell given the current sales pace. Historically,
six months of supply is associated with moderate price appreciation, and a lower
level of months’ supply tends to push prices up more rapidly.
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Millions Recessions +  Starts  ===-- Current Level ~— ———6-Month Moving Average As of December Millions
2.0 — 2.4
Source US. Bureau of the Census u Multifamily Starts
sealsonally ad]lusted annuall rate - Multlfamlly Forecast
1/1/1972 2.1 m Single-Family Starts
25 b » Single-Family Forecast
" 11/1/2006
' 1.8 |
Forecast
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Home, Local, Professional, and Auto Services Prove Their Strength Amid the
Pandemic

Home, local, professional, and auto services

businesses have been staying afloat

Lawyers

1.6 per 1k businesses

]

Body Shops
6.3

IR

Plumbing
6.8

T

Auto Repair
9.1

Architects
2.0

]

Towing
6.5

NN

HVAC
8.0

Landscaping
9.5

[

Accountants
2.9

]

Contractors
6.6

LD

Tree Services
9.0

=1 business closed per 1,000 businesses since March 1

Restaurants and retail
businesses have been struggling

Food Trucks
28.1

Gift Shops
39.4

Roofing
9.9

Women'’s Clothing Pizza

24.2 per 1k businesses 25.8

_[ | [ | EEEEEE 3z~
Home Decor Men's Clothing
296 31.3

Sandwiches Burgers

55.3 56.0

EEEEN 3z EEEEEN 3z

Breakfast
and Brunch
56.8
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Seasona”y adJUSted real GOF Level of Real GDP RCIOtVItDDOUZtOFigIE Gal:t) Trilli f Doll
I in the U.S. by year (in billion U.S. dollars)* §21 evel ol Rea elative fo Dec. orecast, 1riflions of Dotiars $21
20,000 1 Forecast
Bush's second $20 + / + $20
term in office
Trump elected $19 + 1 $19
15,000 to office |
Obama's second
term in office $18 T $18
Obama's first
term in office
hits U.S. economy
10,000 1 $17 + + $17
‘05 ‘06 ‘07 ‘08 ‘09 10 11 12 “13 “14 15 16 "17 18 "19 20
“Real GDP is an inflation-adjusted measure that reflects the value of all goods

and services produced by an economy in a given year. $16 | 1 $16

Source: Federal Reserve Bank Of St. Louis Output Gap: Q4-2021 @ 3.2%

. —WFS December GDP Forecast

@ @ @ Statlsta 5 —Real GDP: Q3-2020 @ $18.6T

$15 f i i i $15
2017 2018 2019 2020 2021
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0%

Percent change from peak

, Growth path dependent upon >
/ pent-up demand, the # o
'« business failures, and polic — J

health under control ‘ —— —ta

Slow growth until

$

Initial bounce back after
restrictions are lifted

Time to recovery

Projected shape of the recovery
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advisorperspectives.com

PERSPECTIVES Conference Board Leading Economic Index becember 2020
with Recessions Highlighted Data through November
Log Scale
1&] I I I I I
Composite Indexof 10 Leading Indicators (2016=100)
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Economic scenarios for 2021

Vanguard assessment of risks

Downside risk

Base case

Upside surprise

10%

60%

30%

Immunity gap

Little progress on infection
immunity by end of 2021

Major economies achieve
infection immunity by end
of 2021

Major economies achieve
infection immunity by
mid-2021

Reluctance gap

Social and business activity
hampered through 2021

Social and business activity
normalizes by the second half
of 2021

Social and business activity
normalizes in the first half
of 2021

Economic recovery

Labor market scarring possible
given persistently high and
long-term unemployment

Inflation persistently
below target

Pre-pandemic level of output
not achieved in 2021

Unemployment rate falls
through year-end 2021

Inflation moves toward target
in 2021

Pre-pandemic level of output
reached by end of 2021

+4%

Unemployment rate falls and
full employment is achieved
by end of 2021

Inflation overshoots in 2021

Pre-pandemic level of output
reached mid-2021

+6%

Note: The odds for each scenario are based on the assessment of members of Vanguard's Global Economics and Capital Markets Outlook Team.
Source: Vanguard, as of November 30, 2020.

2022 = 3.5%

+5%



What does a post-COVID-19
green industry look like?

e Undersupply of houses & pent-up
demand

* Continued strain on the energy sector
* Business closures

* Constrained / consolidated supply
chains

* Accelerated adoption of B2B & B2C
technologies

e Shrink, labor, & working capital still
critical

* Higher operating costs from
worker/customer safety requirements

* Rising input costs




Index of Prices Paid by Growers (2007=100)

Cost category Weight 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021f

Containers & other plastics 10.24% 100 109.8 98.0 1079 117.2 1199 124.1 129.3 116.7 111.2 117.0 122.7 117.6 117.8 128.4
Media (peat-based) 3.94% 100 103.2 90.8 96.9 95.3 95.5 99.1 97.6 1109 1249 117.2 116.3 1148 1154 118.9
Propagative materials 23.62% 100 102.8 106.7 1084 1119 114.2 1159 117.8 1179 1195 122.0 125.0 1281 131.9 139.9
Plant protection products 1.57% 100 107.3 1149 111.5 112.1 118.2 121.6 122.8 119.4 120.7 116.6 1129 113.1 111.3 114.9
Fertilizers 1.57% 100 181.7 127.7 117.1 1524 1546 1474 1441 1329 109.5 100.9 101.7 106.9 110.5 117.1
Labor (wages) 34.65% 100 104.5 106.0 107.0 108.2 1114 1150 116.9 121.1 1254 1289 136.7 1442 146.3 150.8
Fuel/Energy 3.94% 100 130.2 86.6 107.4 137.2 136.2 135.0 134.3 87.1 76.3 86.7 97.5 101.0 98.5 104.1
Maintenance (supplies & repairs) 3.15% 100 1029 1049 106.9 111.2 1145 1155 117.6 117.7 1179 120.0 124.1 127.6 129.6 133.5
Freight and trucking 17.32% 100 102.2 97.3 98.8 103.2 106.8 108.4 113.8 118.3 117.6 119.8 130.0 130.5 1249 134.9
Weighted index (2007=100) 100 106.4 1029 1059 110.6 113.4 1158 1183 117.7 118.7 121.4 127.7 130.8 1315 138.4
YOY increase/decrease — 6.41% -3.27% 2.84% 4.50% 2.50% 2.14% 2.16% -0.50% 0.81% 2.33% 5.14% 2.48% 0.54% 5.24%

(TCJA)

(COVID +PPP + CFAP)



U.S. Population by Age, 2019 Census Estimate

Surging deaths, plummeting net
international migration, and a
likely further decline in births in
2020 should result in an
astonishing slowdown in US
population growth this year. Using

Population by Age

reasonable assumptions for all

three key “components of change,”

US population growth from the

end of 2019 to the end of 2020 will
H‘ be only 0.22% (about 720,000).
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